
A Consideration on "Authenticity" of Souvenirs :
From the Results of an Investigation on Souvenirs
(Sweets) in Izu City

言語: jpn

出版者: 

公開日: 2016-03-03

キーワード (Ja): 

キーワード (En): souvenir, authenticity, locality, sweets

作成者: 宮田, 安彦

メールアドレス: 

所属: 

メタデータ

https://otsuma.repo.nii.ac.jp/records/6348URL
This work is licensed under a Creative Commons
Attribution-NonCommercial-ShareAlike 3.0
International License.

http://creativecommons.org/licenses/by-nc-nd/3.0/


77

ß Ý±²­·¼»®¿¬·±² ±² �ß«¬¸»²¬·½·¬§� ±º Í±«ª»²·®­ æ Ú®±³ ¬¸» Î»­«´¬­ ±º ¿² ×²ª»­¬·¹¿¬·±² 
±² Í±«ª»²·®­ øÍ©»»¬­÷ ·² ×¦« Ý·¬§

 Ç¿­«¸·µ± Ó·§¿¬¿

Key Words :  souvenir authenticity locality
sweets

1

2013 2015
1.6 2013

18 2013

18

 7.8  3.3 
 2.9  2.3 

3

2004
364 m2 3 2,500

2015 10 1

1988
958 2009

350

2014 342
6

80
262

4 2
4 3

2



78

souvenir Gor-
don, 1986

reminder
1986 5

pictorial images
2

piece-of-the-rock 3

symbolic shorthand 4
T

marker 5
local products

5

1
3

Shen, 2011 5
2

2

Wilkins, 2009

Anderson and Littrell, 

1993

authenticity

Littrell et al, 1993

uniqueness workmanship
aesthetics use cultural 

integrity craftsperson

shopping experience genuineness



79

Shen, 2011

objective authenticity
Wan, et al, 1990

subjective authenticity 2

2009

1993

1997

1997, 2004

2004

2013

2013 1997
1997

2004

1

 1 2004 174



80

2013

2

1990

3

1

1

 2 2013 23-24
 3 HP 20

2015 9 7

2

Littrell, et al., 1993

uniqueness

Anderson and 
Littrell, 1993

2



81

:
12 12

2

10
5

2015 8 5 6

6

4

8 5

8 6

2 1
2

3.38

2
2.87 3

4

××
“ ”

2.76

×

 4

2015
: 2015



82

5

 5

2015

2004

NO.

6 A

4.2

3.6

4.0



83

6

1

 6

2015

1

1

NO.

8 B

4.0

3.5

3.7

1



84

2

Littrell, et al., 1993

”

1

1

12
1

1
10

2

Anderson, L.F. and Littrell, M.A., Souvenir-purchase 
Behavior of Women Tourists, Annals of Tourism 
Research, 22 2 , 1995, 328-348.

1971

1997
2004

Gordon, B., The Souvenir : Messenger of the Extraordi-
nary, Journal of Popular Culture, 20, 1986, 135-146.

Littrell, M.A., Anderson, L.F. and Brown, P.J., What 
makes a Craft Souvenir Authentic?, Annals of 
Tourism Research, 20, 1993, 197-215.

Shen, M.J., The Effects of Globalized Authenticity of Sou-
venir, International Journal of Innovative Manage-
ment, Information and Production, 2 1 , 2011, 
68-76.

2013
Wan, N., Rethinking Authenticity in Tourism Experience, 

Annals of Tourism Research, 26 2 , 1999, 349-370.
Wilkins, H., Souvenir : What and Why We Buy, Journal of 

Travel Research, 50 3 , 2011, 239-247.



85

Summary

The purpose of this field research is how sweats for souvenir in Izu City are evaluated by students of Otsuma Women’s Uni-
vesity from the viewpoint of acceptability for younger females and “authenticity”, etc., and applicability of some findings of pre-
vious researches on variability of attitude to authenticity by ages and other attributes.

The results imply applicability of previous research results and possibility of a new perspective for further understanding of 
“authenticity”.


